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1. INTRODUCTION OF THE PARTNER
Lykia Scouting and Nature Sports Club Association (LIDOSK) was established for the necessity.
The people who want to walk on the paths of the ancient Lycian cities consistently with the
youngsters are interested in all kind of sports The common feature of the members of the Board
of Directors and association is for nature sports for a healthy lifestyle, Either to show much love
or constant activity in nature.
The concept of nature sports in our country has been very popular now. In recent years, sports
such as mountaineering, hiking, camping, sports such as paragliding have become more and
more popular to the folk, indeed. They began to expand during this period that was a significant
increase in the number of people are interested in the pursuit of these developments. Lycian
Scouting Association of Lidosk as an Outdoor Sports Club Association (Lidosk) has been officially
established as a necessity, it has been established for hiking on the roads of the ancient Lycian
cities constantly and the members are university students, teachers and adults.
The common feature of the members of the Board of Directors and Association; love the nature
as much continuously do the nature sports.
Young people who are interested in nature sports as an individual attempt to perform a unity
that emerged as a result of their desires of LIDOSK. At the same time, LIDOSK, its targeted
purpose, try to attract people who are not interested in nature sports but for those who are
interested in nature, sports, popularize and promote nature sports.
First of all, as we wanted to show the natural beauty and natural resources to the people who
live in our district.
LİDOSK aims to develop and support the cooperation in the field of youth in Europe to
encourage young people, especially the most disadvantaged and the disabled, to participate in
public life and to promote their sense of initiative, entrepreneurial spirit and creativity
contribute to the development of cultural diversity, social cohesion, sustainable development
and combating all forms of discrimination fostering their mobility in Europe.
LİDOSK develops and promotes the Youth Action approach to empowering and supporting evergreater numbers of young people to take action of benefit to themselves and others. Youth
projects are aware of raising activities, intercultural activities, sport events, tournaments,
conferences, training courses, youth exchanges, campaigns.

2. METHODOLODY
This survey has been prepared by the partners of the Project. It was translated
into Turkish and applied the bussinesses into their own language.
Before starting the research, we have determined the businesses which is
related about which sector could be convenient for our Project. After determining the
businesses, our organization has visited them and the Project and questionaires have
been explained clearly that is about asking them for help and it will be anonymous and
used only in aggregate statistical summaries. We have also underlined that their datas
are very important for us to guide the next step of the project.
We have applied the questionaire on 11 employers and 139 employees both
small, medium and large scales. We have tried to choose businesses in different
locations and type of sectors.
The survey has distrubed these sectors such as:
•
Hasel Agricultural Company
•
Meydan Tıp Hospital
•
Accounting offices
•
Banks
•
Güleç petrol and energy company
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3. TARGET GROUPS
This survey was conducted to Public Service, Commercial, Semi-State sector, Private
Sector. We have applied the questionaire on 11 employers and 139 employees both small,
medium and large scales. We have tried to choose businesses in different locations and type of
sectors. There are 5 regional level of Antalya. We have applied the survey to the bussinesses
where is located different regional level of Antalya.
The aim of conducting different regional of Antalya is to show some information about how
much giving importance the employee’s physical actvities and healthy lifestyle and what they
are doing to improve physical activity and promote healthy lifestyle in different sectors. Mostly
it has showed whether the employees and employers are aware of the health of an individual,
life habits, physical inactivity, preventing and reducing overweight, eating habits, impact of work
on health, occupational safety and health and economic benefits in Turkey. In general we have
obtained some infos in written about their point of view and what they do to support in Turkey.

4. RESPONSIVENESS
The subject’s opinions about the physical activities in the workplace in terms of
analyzing the companies’ activities and sport programs, employee’s physical activity, needs and
expectations of the employees. There are 11 owners or managers and 139 employees of the
company who answered the questionaires.

5. FIELD RESEARCH
Turkey is growing rapidly with regard to a total population of 81.867.223 in 2018 among
the candidate countries of European Union.It’s estimated with the life of expendancy at birth for
males of 75,3 and for females of 80,7 years. The difference life of expendancy between males and
females is of 5,4 years (Source: Turkish Statistical Institute (WHO) in 2017). The Gross Domestic
Product (GDP) per capita is of $ 11.760 lower than the European Union average which is of
€29.20 in terms of economic and social development. At a national level, the GDP spent on
health is of 8.2 % (Source: TUIK).
According to the national statistics, we can define as “physically active” those people who
declare to practice physical activity according to the WHO guidelines (i.e.: 30 minutes of
moderate physical activity for at least 5 days a week, or at least 20 minutes a day of intense
activity for at least 3 days per week; or they carry out a work activity that requires an important
physical effort). People defined as “partially active” are those who do not do heavy work but
practice physical activity in their free time, without reaching the recommended levels. People
classified as “sedentary” do not practice any physical activity in their free time, nor do they do
heavy work.
WHO's 2008 Report notes that around the world, 31% of adults over age 15 are not
sufficiently mobile. Ministry of Health Made in 2011 by the "Chronic Disease Risk Factor Survey"
is based on the 87% of women in Turkey, 77% of the men were determined to make adequate
physical activity. These ratios suggest that sedentary life styles are serious for our country.
Turkey Nutrition and Health Survey, 58.4% of our children in the 6-11 age group
regularly (30 minutes or more times a day) as it is to exercise. The average time spent in this age
group for TV, computer, Internet, homework, study, is six hours. When the age groups are
examined in detail, the rate of men who did not exercise at 12-14 and 15-18 age groups was
41.4% and 44.6% respectively, it increased to 69.5% at the age group of 19-30 years, 73.2% at
the age group of 31-50 years and 83.7% at the age of 75 years . In females, the proportion of
those who did not exercise at all increased with age, with 69.8% in the 12-14 age group, 72.5%

5

in the 15-18 age group, 76.6% in the 19-30 age group, and 88.0% in the over age group,
According to the "Chronic Patients Risk Factors Research", the whole country; 87% of the
women and 77% of the men do not perform enough physical activity. In a study conducted by
individuals over 65 years of age, it was determined that only 30% of the individuals walked.
According to the other research which had been applied by the Active Life Association
between the cities in Turkey such as İstanbul, Ankara, İzmir, Bursa, Balıkesir, Antalya, Malatya,
Kayseri, Samsun, Trabzon, Erzurum, Diyarbakır), only 25 percent of the population has enough
physical activity. In other words, three quarters of the population do not have enough physical
activity levels. The most inactive group is 15 to 19 years. 63 percent of young people in this age
group are still. The 15 to 19 age group is watching over 55 with a 54 percent inactivity rate. The
best age group for physical activity is 35 to 44 years old.The low income group is the most
inactive group with 44 percent. This percentage drops to 33 percent in the high income
group.According to professional groups; the most sedentary group with 72 percent of the
students.The level of physical activity is increasing in business life. The vast majority of those
who are active are labor-intensive workers. The group is in the highest physical activity level.
Free times constitute the period of time when the people are most dormant. Society's free-time
assessment culture does not include physical activity.
On the basis of setting out policy and goals of Turkish Health Ministry, "Fight and Control
Program with Turkey Obesity", adopts a broad-based and multi-sectoral approaches are
available. The draft, which is prepared in detail for this reason, was prepared with the workshop
held on 08.07.2008 and all related public institutions including health, sports, education,
transportation, municipality, and their representatives, international organizations
representatives, universities of medicine, nutrition and dietetics, physical therapy and
rehabilitation and food engineering academicians from private sector industry, consumer
associations and other non-governmental organizations evaluated by the participation of their
representatives, Ministry of Foreign Affairs www.beslenme.saglik.gov.tr web published in the
public opinion of the public It was initialized. All opinions and suggestions delivered are
carefully evaluated necessary revisions were made. Political desire and determination at
national and local level provision of preventive health services society, obesity by using different
means, adequate and balanced nutrition and physical activity awareness, diagnosis and
treatment of obesity taking measures and monitoring and evaluation work is the scope of this
program.
http://beslenme.gov.tr/content/files/basin_materyal/Fiziksel_aktivite_rehberi/turkce.pdf
http://www.tuik.gov.tr/PreHaberBultenleri.do?id=30567
https://www.timeturk.com/tuik-ortalama-yasam-suresi-verilerini-aciklandi/haber-860775
http://www.who.int/ncds/prevention/physical-activity/inactivity-global-health-problem/en/
http://www.aktifyasam.org.tr/projeler/turkiye-toplumunun-fiziksel-aktivite-duzeyiarastirmasi
http://www.istanbulsaglik.gov.tr/w/sb/halksag/belge/mevzuat/turkiye_obezite_mucadele_kon
trol_prg.pdf

6. DESCRIPTIVE STATISTICS
1. Position at your company *
Employer
12

6

Employee
138

Table 1. Number of respondents according to position

Graph 1. Number of respondents according to position at company

There were 12 employers and 138 employees of the company who answered the questionaires.( Table 1
Graph 1)

I. Formal actions to increase the employees' physical activity
1. Does your company have a policy setting out the policy and goals in the field of health
and physical activity promotion at the workplace?*

Yes
No
I do not know
Total

Employer
6
4
2
12

Employee
58
61
19
138

Table 2. Policy in correlation to the position in company

Graph 2. Policy in correlation to the position in company
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Total
64
65
21
150

According to the result of the questionaire, Nearly half of the employees and half of the employers claimed
that their company has a policy setting out the policy and goals in the field of health and physical activity
promotion at the workplace but 33 % of employers and % 44 of employees aren’t aware of these
regulations.14 % respondents from employees and 17 % of employers noticed neither goal nor policy for
health and physical promotion.(Table 2 Graph 2)

2. Does your company provide information about the law and regulations concerning breaks
in the workplace? *

Yes
No
I do not know
Total

Employer
6
5
1
12

Employee
64
54
20
138

Total
70
59
21
150

Table 3. Information in correlation to position

Graph 3. Information in correlation to position

47 % respondents from employers and 50 % from employees confirmed to be provided information and
42 % employers and 39 % employees stated not to be provided information about law and regulations
concerning breaks in the workplace by their company. The distribution of responses regarding law and
regulations concerning the breaks in the workplace was similar to managers and employees (Table 3
Graph 3).

3. Does your company have any internal rules or policies that include allowing
employees to work flexible hours to take part in the physical activity? *

Yes
No
I do not know
Total

Employer
6
5
1
12

Employee
51
65
22
138
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Total
57
70
23
150

Table 4. Policy in correlation to the position in company

Graph 4. Policy in correlation to the position in company

37 % respondents from employees and half of the employers accepted that their company have
internal rules or policies that include allowing employees to work flexible hours to take part in
the physical activity but 47 % respondents from employees and 42 % of employers claimed that
they haven’t any internal rights. In addition, totally 24 % ,both of them were not concious.
(Table 4 Graph 4).

4. Is there a coordinator/manager who is responsible for planning and evaluating of
physical activity program? *
Employer
Employee
Total
Yes
5
52
57
No
6
64
70
I do not know
1
22
23
Does no apply
0
0
Total
12
138
150
Table 5. Responsibility of coordination
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Graph 5. Responsibility of coordination

38 % respondents of employees and 42 % of employers agreed that there is a coordinator or
manager who is responsible for planning and evaluating of physical activity program. 46 %
respondents from employees and half of the employers disagreed to have a coordinator or
manager and 16 % of employees and 8 % of employers don’t know whether there is or not.
Especially a large scale of companies and private sector have a responsible for physical activity.
It has been indicated that they weren’t satisfied their company's support in promoting physical
activity. (Table 5 Graph 5)

II. Promotion of physical activity and healthy lifestyle in the workplace
1. How do you rate your company's support in promoting physical activity in
general (1 - the lowest satisfaction; 5 - the highest satisfaction)? *

1
2
3
4
5
Total

Position at your company
Employer
Employee
1
26
4
34
2
57
1
19
2
4
10
140

Total
27
38
59
20
6
150

Table 6. Company's support in promoting physical activity
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Graph 6. Company's support in promoting physical activity

Both employee’s and employer’s have rated their company's support in promoting physical
activity in general. They have given the numbers from 1 to 5 to their satisfaction. 19 %
respondents from employees and 8 % of employers have chosen the lowest. 40 % respondents
from employees and 17 % of employers has rated middle score. Totally 22 % of them are
satisfied and 17 % of employers and 2 % employees are very satisfied. It meant that the majority
of respondents evaluated company support concerning promotion of physical activity as very
dissatisfied. (Table 6 Graph 6)

2. Does your company provide employees with information on the benefits of
physical activity?

Yes
No
I do not know
Total

Position at your company
Employer
Employee
6
45
5
73
1
20
12
138

Table 7. Information on the benefits of physical activity

Graph 7. Information on the benefits of physical activity
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Total
51
78
21
150

Half of the companies provide employees with information on the benefits of physical activity. In
correlations 53 % respondents of employees and 42 % employers answered negatively. In
correlation to size 29 % of micro, 32 % of small, 31 % of medium and 8 % of large companies
provide information on benefits of physical activities. In correlation to sector 6 % of public
service, 18 % of commercial, 10 % of semi state and 66 % of private companies provide
information on benefits of physical activities.(Table 7 Graph 7)

Does not Aplly

2

3

3

1

2

0

1

12

39

9

12

17

24

22

15

138

total

41

12

15

18

26

22

16

150

Total

Employer
Employee

Inna

Video

I do not know

Posters

Physical Actities

Internal İnformation
System

3. What kind of tools are used to encourage employees to be physically active? *

Graph 8. What kind of tools are used to encourage employees to be physically active

28 % of employees and 2 % of employers posters and leaflets, 25 % of employers and 7 % of
employees video campaign, 9 % of employees and 25 % employers organizing common sport or
physical activities and 12 % of employees and 8 % employers, internal information system (for
example: Platform, instant messaging, mobile apps, etc) tools are used to encourage employees
to be physically active. 17 % of employees and 17 % of employers don’t know and 16 % people
don’t apply which tools are used to encourage them. Totally 19 % respondents has given
different ideas about it. The data shows that the most attractive form of promotion and
encouraging employees to be physically active were video campaigns, as well the posters or
leaflets and organizing common physical activities. (Table 8 Graph8 )

12

Support life-work balance of
employee

Increase integration among of
employees

Increases motivation at work

Reduce overweight issues
among employees

5

10

2

3

3

6

5

2

36

Employee

56

56

15

23

22

62

29

26

289

Total

61

66

17

26

25

68

34

28

325

Total

Increase productivity and
effectiveness

Employer

Engage with families and
improve relations in the
working environment

Lifts mood of employees

Minimalize the employee's
absence at work

4. In your opinion, what the most is affected by the implementation of programs
that increase physical activity and promote a healthy lifestyle? (please select 3
answers) *

Table 9. Affects of the implementation of programs

n
Graph 9. Affects of the implementation of programs

41 % respondents from employees and 42 % of employers believes that implementation of
programs increasing physical activity and promoting a healthy lifestyle increases motivation at
work, lifting moods of employees. 41 % of employees and 83 % of employers and increasing
productivity and effectiveness. The less importance was stated correlating programs on
increasing integration among of employees by 21 % and 42 % employers, supporting life-work
balance of employee by 20 % and 17 % of employers, minimalizing the employee's absence at
work by 25 % of employers and 17 % of employees, reducing overweight issues among
employees by 25 % of employers and 17 % of employees and engaging with families and
improving relations in the working environment by 17 of employers and 11 % employees. In
correlation, there is a slight difference between the type of companies. Increasing motivation at
work, lifting moods and productivity and effectiveness are rated the highest in health company,
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Finance and agriculture. Integration, work- life balance, absentism, reducing overweight and
improving relations are rated second or third in most company types. (Table 9 Graph 9)

III.

Specific activities aimed at improving physical activity and
promoting healthy lifestyle

1. What kind of following incentives/options are undertaken out of the company? *

Employer

2

1

1

Participatio
n in
local/nation
al events
such as
sponsored
walks or
fun runs
2

Employee

17

16

15

23

18

15

34

138

Total

19

17

16

25

21

17

35

150

Spectator
Gym card
Events
(free gym
(Tickets for membershi
basketball/ p/ discount
volleyball/f membershi
ootball
p of
events etc.) gym/club)

Regular
fitness
sessions/
Dance
courses

Integration
trips for
employees

Encouragement
employees to
walk or cycle
as part of or all
of the journey
into work

Inne

Total

3

2

1

12

Table 10. Incentives/options are undertaken out of the company

Graph 10. incentives/options are undertaken out of the company

12 % respondents of employees and 17 % of employers agrees that their company enables to
spectacular events such as tickets for basketball, volleyball or football events. 12 % respondents
of employees and 8 % of employers for gym card (free gym membership/ discount membership
of gym club), 11 % respondents of employees and 8 % of employers for regular fitness sessions
or dance courses, 17 % respondents of employees and 17 % of employers for participation in
local or national events such as sponsored walks or fun runs, 12 % respondents of employees
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and 25 % of employers for integration trips for employees, 11% respondents of employees and
17 % of employers for encouragement employees to walk or cycle as part of or all of the journey
into work focuses on that their company enable to these incentives that are organized out of the
company. 11 % respondents of employees and 17 % of employers claim that their company
doesn’t organize these incentives out of the company. The most popular respond is to organise
walks or fun runs. Then the following activity is to enable to spectacular events and trips are
more common. The less frequently used were such options as gym card and regular fitness
sessions or dance courses. In correlation the data shows that larger companies support to
undertake the options than smaller ones. (Table 10 Graph 10)

2.

What kind of following internal solutions are undertaken in the company in the field of
physical activity promotion?

Employer

Guidelines/
instructions Equipped
Inter
Sports day
along with
room
corporate
for
sample
with gym
tournaments/ employees
exercises
facilities
championship (and their
for
or leisure
with prizes
families)
physical
zone
activity
2
2
2
1

Employee

18

17

Total

20

19

Trainings and
workshops for
employees
such as: yoga
session, dance
course ect.

Secure
Experts
cycle
staff
parking

Total

3

1

1

12

16

14

21

23

29

138

18

15

24

24

30

150

Table 11. Internal solutions

Graph 11. Internal solutions

13 % responds from employees and 17 % of employers for intercorporating tournaments /
championship with prizes, 12 % respondents 0f employees and 17 % of employers for sports
day for employees and their families, 12 % responds from employees and 17 % of employers for
guidelines or instructions along with sample exercises forphysical activity, 10% responds from
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employees and 8 % of employers for Equipped room with gym facilities or leisure zone, 15 %
responds from employees and 25 % of employers for trainings and workshops for employees
such as: yoga session, dance course, 15 % responds from employees and 25 % of employers for
securing cycle parking, 17% responds from employees and 8 % of employers for Experts staff,
these numbers of people have answered the following internal solutions that are undertaken in
the company in the field of physical activity promotion. 21 % respondsfrom employees and 8 %
of employers think that their company should undertake different internal solutions considering
the needs of their employees to promote physical activities. (Table 11 Graph 11)

3. On average, how many employees use sports benefit (internal or external) which
are supported by your company?
up to 20%

21% - 50%

51% - 80%

81% - 100%

I do not
know

Does not
apply

Total

Employer

3

1

1

4

2

1

12

Employee

18

12

13

14

56

25

138

Total

21

13

14

18

58

26

150

Table 12. How many employees use sports benefit

Graph 12. How many employees use sports benefit

The number of employees using the sports benefits both in and out the company differed from
managers and employees answers. 13 % respondents from employees and 17 % of employers
have answered up to 20%, 12 % respondentsfrom employees and 25 % of employers have
answered between 21% and 50% , 12 % respondents from employees and 25 % of employers
have answered between 51% and 80%,28 % respondents from employees and 17 % of
employers have answered between 81% and 100%. Employees and employers use sports
benefit (internal or external) which are supported by their company. 19 % respondants from
employees and 8 % of employers don’t make sure how many employees use it. 16 %
respondents from employees and 8 % of employers claim that it doesn’t apply in their company.
Most of the private sector workers in Agriculture industry and Finance industry which is large
sectors use sport benefits internal and external. In addition this, small and micro scales of
companies stated that they don’t know how many employees use sports benefits and employees’
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responses indicated that more or less half of the staff were engaged by health and physical
activity promotion. (Table 12 Graph 12)

4. On average, how often does your company organise any internal events? *
Once a
week

Once a
month

Several times
a year

Less than
once a year

Never

Employer

2

3

3

2

1

Does
not
apply
1

Employee

18

26

22

17
17
38
Table 13. internal events organization

Graph 13. internal events organization

According to the answers, each different quantity of 13 % respondents from employeesand 17
of employers have answered that their company organize some internal events once a week,12
% of employees and 25 % of employers for once a month or several times a year. The majority
of people, 28 % claims that it organizes less than once a year. Considering 19 %
respondentsfrom employees and 8 % of employers , it never organizes any events. 16 % of
employees and 8 % of employers claim that it doesn’t apply. (Table 13 Graph 13)

5. Does your company provide any of the following: *
More
frequent
breaks,
employee's
right to
individual
choice of
eating time

Equipped
room with
kitchen
appliances( to
prepare simple
dishes)

A canteen / buffet
rich in healthy
products or
discounts on
healthy meals or
products

Delivery of
fruit and
vegetables,
nuts, whole,
grains,
nutritions
during work.

Available
applications
"Reminders"
encouraging
regular eating
and frequent
drinking of
water.

Inne

Total

Employer

1

2

3

2

2

2

12

Employee

8

15

18

27

14

56

138

Total

9

17

21

29

16

58

150

Table 14. Company benefits
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Graph 14. Company Benefits

6 % respondents from employees and 8 % of employers indicate that their company provide
more frequent breaks, employee's right to individual choice of eating time, 11 % respondents
from employees and 17 % of employers accept to be provided equipped room with kitchen
appliances (to prepare simple dishes) by them, 13 % respondents from employees and 25 % of
employers can find a canteen or buffet rich in healthy products or discounts on healthy meals or
products, 20 % respondents from employees and 17 % of employers accept that their company
provide delivery of fruit and vegetables, nuts, whole, grains, nutritions during work, 10 %
respondents from employees and 16 % of employers state that there are available applications
"Reminders" encouraging regular eating and frequent drinking of water. 40% respondents from
employees and 17 % of employers has chosen inner option. In correlations among the sectors
and industries, Inner option is highest rated. The following popular respond is to be provided
fresh fruit and vegetables. The less frequently used is to be provided equipped kitchen and
buffet rich canteen.(Table 14 Graph 14)

Details about your company

Inne

1

1

0

0

2

12

Employee

6

9

7

11

20

5

3

19

7

4

6

4

37

138

18

Total

Transportation

1

Safety/
Security &
Legal

1

Real Estate &
Housing

0

Natural
Resources/
Environmental

Health Services

3

Food &
Hospitality

1

Finance &
Insurance

0

Education

0

Construction &
Utilities &
Contracting

2

Business &
Information &
ICT

Employer

Agriculture &
Forestry/
Wildlife

IT, Gaming

Business Industry Type: *

Total

8

9

7

12

23

5

4

20

8

5

6

4

39

150

Table 15. Number of respondents according to company type

Graph 15. Number of respondents according to company type

4 % respondents from employees and 17 % of employers are working in the field of agriculture
& forestry/Wildlife, 7 % of them are working in the field of business & Information & ICT., 5 %
of them are working in the field of Construction & Utilities & Contracting, 8 % of them are
working in the field of Education, 16 % of them are working inthe field of Finance & Insurance,
14 % of employees and 25 % of employers are working in the field of Food & Hospitality, 2 %
of employees and 8 % of employers are working in the field of IT, Gaming, 13 % of employees
and 8 % of employers are working in the field of Health Services, 3 % of employees and 8 % of
employers are working in the field of Natural Resources/Environmental, 3 % respondents from
employees and 8 % of employers are working in the field of Real Estate & Housing, 4%
respondents are working in the field of Safety/Security & Legal, 3 % respondents are working
in the field of Transportation, 27 % respondents from employees and 17 % of employers are
working in the field of others such as petrol station, accounting Office.(Table 15 Graph 15)

In which of the following sectors do you work? *

Employer

Finance
Agriculture Business & Construction &
&
& Forestry/ Information
Utilities &
Education
Insuranc
Wildlife
& ICT
Contracting
e
0
2
3
7
0

Total
12

Employee

12

27

14

85

0

138

Total

12

29

17

92

0

150

Table 16. Number of respondents according to company sector
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Graph 16. Number of respondents according to company sector

9 % respondents work in a public service, 19 % respondents work in a commercial sector, 10
% respondents work in a semi- state sector, 62 % respondents. are working in a private sector.
(Table 16 Graph 16)

Enterprise size according to number of employees (including remote
employees): *

Employer

micro
(<10
employees)
1

Employee

42

Total

7

2

large
(> 250
employees)
2

41

45

10

small
(<50 employees)

medium-sized
(<250 employees)

43
48
47
12
Table 17. Number of respondents according to company size

Graph 17. Number of respondents according to company size
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Total
12
138
150

30 % of employees and 8 % of employers work in a micro scale of businesses,(43 employees) 30
% of employees and 58 % of employers work in a small scale of businesses, (48 employees) 33
% of employees and 16 % of employers work in a medium-sized scale of businesses (47
employees) and 7 % of employees and 17 % of employers work in a large scale of businesses.
(12 employees) (Table 17 Graph 17)

Please select the type of location your company is based *
50K
residents

51-100K
residents

101- 250K
residents

Employer

1

4

1

250K
residents or
more
6

Employee

48

22

11

57

138

Total

49

26

12

63

150

Total
12

Table. 18 Number of respondents according to company location

Graph. 18 Number of respondents according to company location

Most of the respondents from employees by 35 % and 8 % of employers were employed in the
city over 250.000 of citizens.
16 % respondents from employees and 35 % of employers worked in a 50 K residents and both
8 % of employees and employers worked in a between 51 and 100 K residents,41 %
respondents from employees and half of the employers worked in a between 101 and 250 K
residents.(Table 18 Graph 18)

7. CONCLUSIONS
We conducted the questionaires to the employers and employees from micro to
large scales of different type of industries. It was shown that It was worked with nearly all types
of company in the southern province of Turkey (Antalya).The main sectors were Finance and
Insurance following by health services, education, ICT, agriculture and so on. Thus, It was
collected more datas about promoting physical activity in these sectors. Most of the businesses
taking part in this survey are from the private sector in an area where the population is 250,000
and more is consistent with the target group. The majority of the respondents pointed out that

21

companies don’t have a policy and goals but the other high percentage of them agreed that their
company provides information about the law and regulations concerning breaks in the
workplace.
The survey showed there was a correlation in the size of the company to the level of
active promotion. Large scales of companies was more successful than the small ones to
promote physical activity and have regulations or a policy. According to the respondents, it was
understood that nearly half of the companies don’t have any internal rules or policies that
include allowing employees to work flexible hours to take part in the physical activity and there
isn’t a coordinator or manager who is responsible for planning and evaluating of physical
activity program. It means they should improve their negative aspects and take some
precautions. These rights must be taken under guarantee by the governmental area. Especially a
large scale of companies have a responsible for physical activity. The smaller ones don’t have it.
They weren’t satisfied their company's support in promoting physical activity. Increasing their
employee’s productivity and labour force, they should make sure being satisfied at their
workplace. It’s understood that most of the companies don’t give enough information about the
benefits of physical activity.
The most popular tools used by employers to encourage employees to be
physically active that are posters, information systems, the promotion of common sporting
events and video campaigns, but there are nearly half of the people who don^t have any
information about these tools. The main reasons and benefits for promoting physical activity in
the workplace supports and environment which, increases motivation, minimise employee
absence from work due to sickness, increased productivity and effectiveness and supporting a
positive mood of employees.
These companies made some arrangements to organize facilities out of the
company. In Turkey the companies organizes some events to their employees such as
tournaments, hiking at the weekends in order that they should get on well each other and their
families. The municipalities also have to give importance of using bicycle and make cycle lane. In
small companies most of the respondents don’t know how many employess use sports benefit
which are supported by their company. They should increase their awareness of phycical
activity events. Most of the companies organize internal events less than once a year. They
should make these organizations very often. In Turkey the employees can prepare their meals in
the kitchen and find fresh fruit and vegetables. Most of the companies can serve lunch in their
lunch time but according to their responds, inner option is the highest rated.
As a result, larger companies are aware of the importance of promoting physical
activities. They are getting to improve themselves day by day. Small, medium and micro
employees are not effective on promoting physical activity and they must be supported by
implementation programs in Turkey.

8. GEOGRAPHICAL SITUATION
Antalya (formerly known as Adalia) is a city on the Mediterranean coast of southwestern
Turkey. It is the capital city of Antalya Province. The population of the city is 2.328.555 in 2016.
It consists of 5 municipalities such as Konyaaltı, Muratpaşa, Aksu, Döşemealtı, Kepez.
Antalya is surrounded by mountains. Because of the archaeological and natural riches of the
area, Antalya is also known as the Turkish Riviera. The sun, sea, nature and history combine to
form a very popular resort, highlighted by some of the cleanest beaches in the Mediterranean.
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The 630 km shoreline of the province is liberally scattered with ancient cities, harbours,
memorial tombs and beaches, secluded coves and lush forests, many of which are easily
accessible from the city.

https://www.deepbilgi.com/antalyanin-ingilizce-tanitimi.html
https://www.forumlord.info/antalya/51699-antalya-ilinin-ingilizce-tanitimi-ingilizce-antalyatanitimi-antalyanin-ingilizce-tanitimi.html

9. SOCIO - ECONOMY INDICATORS
Antalya economy has been focused on "Tourism, Agriculture, Trade" sectors which are
called "3T".
Antalya province in terms of urbanization and the total employment rate of workers in the
industry sector, Turkey is under the estimate. Annual population growth rate, the per capital
gross domestic product and total employment rate of workers in the agricultural arm is above
the average of Turkey.
According to the ABPRS, Antalya, Turkey is the fastest growing and most important tourism
one of its centers. The Mediterranean climate and beaches in the long coastal strips are the basic
elements that are effective in the development of tourism in the city.

http://dergipark.gov.tr/download/article-file/391778
http://www.tuik.gov.tr/ilGostergeleri/iller/ANTALYA.pdf

10. PHYSICAL ACTIVITY INDICATORS
Turkey Nutrition and Health Survey, 58.4% of our children in the 6-11 age group regularly
(30 minutes or more times a day) as it is to exercise. In this age group TV, computer, internet,
homework, study) the average time spent without motion is 6 hours.
When the age groups are examined in detail, the rate of men who did not exercise at 12-14
and 15-18 age groups was 41.4% and 44.6% respectively, it increased to 69.5% in 19-30 age
group, 73.2% in 31-50 age group and 83.7% in 75 years old group respectively. The rate of
women who do not exercise at all like men increases with age 69.8% in the 12-14 age group,
72.5% in the 15-18 age group, 76.6% in the 19-30 age group and 88.0% in the over age group.
According to the "Research on Chronic Diseases Risk Factors"; 87% of the women and 77%
of the men do not perform enough physical activity. In a study conducted by individuals over 65
years of age, it was determined that only 30% of the individuals walked.

http://dosyaism.saglik.gov.tr/Eklenti/12302,2014-fiziksel-aktivite-rehberipdf.pdf

11.
GOOD PRACTICES HEALTH PROMOTION AND PHYSICAL
ACTIVITY IN BUSINESSES IN TURKEY. IMPLEMENTED BY PUBLIC
(GOVERNMENTAL) INSTITUTIONS
Projects which were implemented in Turkey is to create awareness of how to become their
life style in their early ages and sustain at the workplace.
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11.1. General secondary school Project: PROMOTING HEALTHY LIFESTYLE WITH INNOVATIVE
PHYSICAL EDUCATION IN SCHOOL
The purpose of the Project is to improve awareness of individual’s health and develop
behavioral changes in the positive direction in early education- primary and secondary schools.
Schools are a suitable setting for the promotion of healthy lifestyles. This project proposal called
Promoting Healthy Lifestyle with Innovative Physical Education in School will contribute to both
EU and Turkish Republic' policies specific to general secondary schools within the scope of the
health. Turkey has taken part in the Project.
11.2. Hacı Dudu Mehmet Gebizli Vocational or technical secondary school- LIVING FIT AND
MENTALLY HEALTHY IN EUROPE
FITME project aims to increase students' awareness of their fitness situations and to learn
different methods for a better life. 6 schools are focused on finding ways to come up with the
problem of daily inactivity through physical and psychological wellness activities in different
settings. Turkey is involved in this Project.
11.3. Provincial Directorate of Youth and Health- Workplace Exercises
In this project, it is aimed to contribute to the healthy life of the working people in the
work places, to take measures to prevent muscle and joint aches in the stationary work
environments and to increase the work performance of the employees. Exercise training that can
be applied at work places.
Trainings were given in 18 public institutions along with the activities carried out in
our province. A total of 1350 employee trainings were given.

http://www.europeansharedtreasure.eu/search.php?txt_search=physical%20inactivity
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